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Renewable Energy Markets 2011

Call for Abstracts


The Renewable Energy Markets 2011 conference program is shaping up, but there's something missing: Your great presentation.

Please review this Call for Abstracts. We have identified topics that we'd like to have addressed by the best and brightest in the industry...that means you and your company!

We’re looking for dynamic, engaging speakers with a compelling story to tell. In order to maximize useful information and informed exchange, we'd like presentations to be 10 to 12 minutes, featuring new data or ideas, consideration of important issues and, most importantly, fresh thinking about where renewable energy markets are headed. 
Selected speakers will receive full access to the conference at a discounted registration rate.

Please check the box next to the topic that best fits your presentation’s theme and briefly describe it in 200 words or less. (Submissions exceeding this limit will not be considered.)

Speaker Contact Information: 

Name:      
Title:      
Company:      
Address:      
Phone:      
Fax:      
E-mail:      
MARKET GROWTH OPPORTUNITIES

Tapping into new avenues for renewable energy sales.

 FORMCHECKBOX 
 The Nexus between Electric Vehicles (EVs) and Renewable Energy
How is the current generation of EV manufacturers and charging stations taking advantage of the availability of renewable energy to provide drivers with an emissions-free driving experience? Opportunities for utilities and REC marketers.

 FORMCHECKBOX 
 LEED and Green Building: Buildings and Renewable Energy
Updates to LEED’s green power point and green building market growth opportunities.

 FORMCHECKBOX 
 International Voluntary Renewable Energy Buyers
How to maintain voluntary renewable energy purchase integrity in different markets.

 FORMCHECKBOX 
 Wal-Mart’s Sustainability Index
Background on one of the world’s largest retailer’s efforts to green their supply chain. How can the renewable energy marketplace be represented in Wal-Mart’s Sustainability Index?

 FORMCHECKBOX 
 Case Studies in Community Power
Case studies, Community Choice Aggregation, and other innovative approaches to community-based renewables. Cities and counties are breaking off from their utilities in order to form community power companies that can source a greener mix of electricity, while keeping more money locally for clean energy.

 FORMCHECKBOX 
 Scaling Up Solar
Case studies on aggregation and solar communities, and a look at next-generation procurement models.
 FORMCHECKBOX 
 Other

Abstract Summary:

     
MARKETING


New information about market trends, customer perceptions of clean energy, sustainability, and climate change strategies. Best practices for marketing and messaging to increase sales.

 FORMCHECKBOX 
 Green Marketing: Customer Trends and Profiles
An overview of today’s green power customers. Trends on consumer perceptions of renewable energy and climate change.
 FORMCHECKBOX 
 Green Marketing: Design Principles
Graphic design and marketing. Design professionals on crafting marketing materials for different types of customers.
 FORMCHECKBOX 
 Green Marketing: Social Media 
Using social media to generate more sales. What works and what doesn’t in the renewable energy industry.
 FORMCHECKBOX 
 Behavioral Science Behind Consumer Attitudes
The psychology of climate change communication. Behavioral science and research on influencing change and sustainability.
 FORMCHECKBOX 
 Fundamentals of Marketing and Claims
The basics of marketing renewable energy and making safe claims about sales and purchases.

 FORMCHECKBOX 
 Other

Abstract Summary:

     
UTILITIES
Focus on case studies of successful marketing efforts for green pricing programs, utility outreach, and clean resource procurement. Identifying the interactions between compliance programs (e.g., RPS/efficiency mandates with voluntary programs).


 FORMCHECKBOX 
 Maintaining and Growing Utility Green Power Programs
Case studies on how to go beyond the basics to market, build and maintain a successful green pricing program.
 FORMCHECKBOX 
 New Utility Products
Case studies on carbon products and other new offerings from electric and gas utilities.
 FORMCHECKBOX 
 Utility Roundtable: Lessons Learned 
Discussion with a panel of experts about different situations utilities face. Procurement issues and lessons learned. Using specific renewable resources for both RPS and voluntary programs. Renewables for ratepayers versus green pricing programs. 
 FORMCHECKBOX 
 Fundamentals of Successful Utility Green Pricing Programs
How to build a successful utility green pricing program.

 FORMCHECKBOX 
 Other

Abstract Summary:

     
POLICY
 AND LEGAL ISSUES
Focus on how regulatory policy and pending legislation at state and federal levels will influence direction and growth of markets and investments. Legal issues impacting markets.
 FORMCHECKBOX 
 Renewable Energy Regulation Update
The latest developments for state and federal renewable portfolio standards, feed-in tariffs, and solar carve-outs.
 FORMCHECKBOX 
 GHG Accounting and Voluntary Renewable Energy Purchases
Facilitated discussion on policies about how renewable energy, RECs, and carbon offsets are treated in GHG Inventory Systems. How to leverage GHG accounting requirements for REC sales.
 FORMCHECKBOX 
 FTC Green Guides
The future of marketing renewable energy, carbon offsets and consumer products under the Federal Trade Commission (FTC) Green Guides. Whether you are a generator, seller, or purchaser, the FTC Green Guides will impact your business. 
 FORMCHECKBOX 
 Financial Reforms and Regulation of REC Markets
Dodd Frank Wall Street Reform and Consumer Protection Act. Discussions on definitions of financial and non-financial commodities, implications on the market. 
 FORMCHECKBOX 
 The Outlook for Biomass in Electricity Generation
New studies on the carbon impact of biomass generation and changes to state RPS eligibility present an uncertain outlook for biomass as a fuel source. The role of sustainability, lifecycle analysis, carbon balancing and new technologies in waste-to-energy generation. 

 FORMCHECKBOX 
 Other

Abstract Summary:

     


PURCHASERS


What buyers need and how they obtain it. Case studies of internal/external messaging and how to communicate your environmental commitment to customers of your products and services.
 FORMCHECKBOX 
 Making the Business Case for Green Power 
Why green power makes sense for businesses. What messages work to move the decision to purchase into the right hands.
 FORMCHECKBOX 
 Green Marketing: Business Perspectives
Examples of businesses leveraging their green power purchases to sell more of their own products. Hear success stories.
 FORMCHECKBOX 
 On-site Renewables versus RECs
Case studies on companies that choose to install renewable energy on-site versus those that choose to purchase RECs. An exploration of messaging and customer perceptions.

 FORMCHECKBOX 
 Purchaser Recognition Programs
Learn about existing and upcoming recognition programs such as Green-e Marketplace, EPA’s Green Power Partnership, Windmade, Green Seal, and LEED.

 FORMCHECKBOX 
 Real World Challenges: The Complexity Of Measuring Green Claims 
Global corporations rely on products and operations from various entities, both local and overseas. A discussion of the challenges of the lack of a global standard for corporate sustainability and responsibility, with a focus on how to truly make a cradle-to-grave green claim. Successful consumer brand representatives take an in-depth look at how their corporations are responding to these challenges with renewable energy and setting realistic expectations for consumers.

 FORMCHECKBOX 
 Other

Abstract Summary:

     
MARKETS AND TRADING

New platforms and practices, exchanges, auctions, brokerages, and tracking systems.

 FORMCHECKBOX 
 Voluntary and Compliance Renewable Energy Markets 

An overview of market trends, drivers, barriers, and impacts. Case studies on sourcing and supply as well as wholesale and broker issues.
 FORMCHECKBOX 
 Renewable Markets: Interaction with Carbon Offsets
Opportunities and challenges selling carbon offsets versus RECs, and market trends for renewable-energy derived carbon offsets.
 FORMCHECKBOX 
 Emerging Trading Platforms
Learn about emerging trading platforms such as Flett Exchange, SRECTrade.com, and Chicago Climate Futures Exchange. Is a broader trading platform needed?
 FORMCHECKBOX 
 Fundamentals of Markets and Trading

An overview of REC markets, trading, contracts, and legal issues. Best practices and effective negotiation techniques. Learn how to build a relationship, close a deal, and leave both parties happy. Contract with confidence. 
 FORMCHECKBOX 
 Other

Abstract Summary:

     
